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What is dynamic creative?

An ad that eliminates the need to create many separate ad
creatives. Agencies benefit from productivity and campaign
performance gains; consumers benefit from more relevant ads.

Endless Millions of
p055|b|I|t|es iterations
Background THINK QUTSIDE THE HOUSE Dynamic creative finds
colors $79 the best iteration for the
* Headlines ' SAVER CHARCOAL viewer at the moment

the ad is served to
provide the “perfect ad”
for everyone.

Product images

* Product
descriptions

Call-to-action

* Pricing
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Strategies to deliver the perfect ad

Feed the funnel: Broad buy using

__________ open optimization to choose the
Upper Funnel best offers, messages and creative
to drive performance

Market segmentation: Customize
creative to audience personas with
optimization and rules to dictate what
creative elements show to audiences

Personalized retargeting: Bring site visitors
back by establishing a direct relationship
¢ between their last experience on your site
and the content in your retargeted ad

v v v
Your Objectives
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A vision for the perfect ad

Right
audience

Right formats

THE

PERFECT
AD

Right content

Right
setting

(Time, place
and context)
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Start with the right formats

Today

Dynamic Flash

=)

Dynamic Rich Media

Ol

O

Dynamic
creative in any
format

doubleclick
‘ by Google




Add the right content

A
Images: Background images, product images, product category images,

lifestyle images, etc.

W] Videos: Branded content videos, product videos, TV commercials, movie
""" trailers etc.

o Buttons: Call-to-action buttons
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Optimize to conversions

Automate the on-the-fly assembly of top-performing content
combinations using Google’s large scale machine learning
systems. Optimize broad-based campaigns, like run of network
campaigns and more targeted, lower funnel campaigns.

The system
learns what
combinations
work the best
and begins to
favor them over
lesser-performing
combinations.

Auto-optimize headlines

Auto-optimize images l.} !

Auto-optimize call-to-action
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Set rules to serve the perfect iteration

Ad Server Media Data
Triggered Rules Triggered Rules Triggered Rules

©

Site ID Interest Categories on GDN Intent data on Invite
Placement ID Keywords on GDN Media
Key Value Pairs Audience Segments on GDN Demographic data on
Date Invite Media
Language Other media data — Let

Geo us know what your media Other data — Let us

Floodlight Remarketing provider can pass us know what first- or

third-party data you

Other ad server data would like to use
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Set rules by site ID

When the way you choose the sites for your media plan provides
a strong signal about what will resonate with the audience on
each site, set rules by site ID

DISCOVER THE BENEFITS OF o Building Relationships
: FROMTHIS CAR FORWARD, :
S /NG BACK Through Better Service
LExAs ind Your Dealer ind Tour Dealer ind Your Dealar
e @uLexus @uexus
Serve certified pre-owned Serve new car offers to Serve better service
offers to sites that cover used sites that cover new cars message to sites that
cars like usedcars.kbb.com like popularscience.com compare car companies,

like edmunds.com

Source: Lexus creatives from Moat.com
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Set rules by placement ID

Similar to sites, when the placements for your media plan
provide a strong signal about what will resonate with the
audience of each placement, set rules by placement ID

2012 FOCUS 2012 ESCAPE

Leave your gas money at home. ] The efficiency to get you back.

Lip to 40 ey mpg! EPA-estimated 28 hwy mpg!

Q Click for a special offer J ) - Q Click for a special offer J

Serve Ford Focus ads to all Serve Ford Escape ads to all
placements about the Ford Focus placements about the Ford Escape

Source: Ford creatives from Moat.com
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Set rules by hard-coded key value pairs

Similar to sites, when the placements for your media plan
provide a strong signal about what will resonate with the
audience of each placement, set rules by key value pairs

Honolulu Vegas starting

at $60

Serve ads with the key value pair Serve ads with the key value pair
“destination = Honolulu” to sites “destination = Las Vegas” to sites
with content about Honolulu with content about Vegas

Source: Alaska Airlines creatives from Moat.com
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Set rules by date

When key dates in a campaign require a change of message,
use dynamic creative to automate the change

FF'!EEPRE'-.I'IEWWEEH'EHD IA FHEEPRE‘#IEWWEEFEHD J A

MRNUARY & {[[:wnmg ) (n> Sownme €
1ﬂ||.I"r pd by HOUSEROF LIES E i Wi = _- 5 E
Serve ads through EOD Serve ads between January
January 1st with “January 9t” 2nd and January 8t with
season premiere date “Sunday” season premiere
date

Source: Showtime creatives from Moat.com
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Set rules by language

Match the language used in your ad copy
to the language in our targeted country

ULTIMA OPORTUNIDAD verizon LAST CHANCE VeriZon
MULTI-ROOM DVR GRATISDE POR VIDA i
OFERTA VALIDAHASTAEL 16 DE JUNID S A R T
SN CONTRATO A PLAZO WITH O TERM CONTRACT
+ PRECIO GARANTIZADO POR 1 ARO i =1-YEAR PRICE GUARANTEE

FIOS® TV LA CONEXION =
INTERMET 2525 Mhps + TELEFOMO

R ‘84

« INPUESTDS ¥ CARGDS

N el 2 (o -3 Ver Disponibilidad 9 Enciéndete FIOS  IRSEIL]

Fill5™ TW LA CONEXDIS »
IMTERMET 3525 Mips « HOME PHOME

"84

# TAXES AND FEES

Serve ads with Spanish Serve ads with English
language copy in Spain language copy in the UK

Source: Verizon creatives from Moat.com
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Set rules by geography

Customize creative to the viewer's zip code,
city, airport code, DMA, state or country

% Doritos
L+ LOCOS
b TACOS

- HDORITOSLOCOSTACOS

o1 s |
Bl
.
L EXPERIEHCEIT
I » o DO Liogd ang Iradar s Swred Iy Fri-Lay
T HLI F

Serve test market products Serve standard products
to people in test market everywhere else within the
cities within a larger national national campaign
campaign

Source: Taco Bell creatives from Moat.com
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Set rules by interest categories on
Google Display Network via ad group 1D

Match the content of your ad to known interests of your audience

Show ad with soccer player Show ad with football player
image to soccer enthusiasts image to football enthusiasts

Source: Nike creatives from Moat.com
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Set rules by keyword on GDN

When your message relates to specific topics, automate the
composition of the ad to appeal to the audiences following these

topics across the web

:;
DESIGN IS CHANGING THE
WORLD AROUND US.

| » ASK THE AD DESIGN EXPERTS | o

=

THE ALL-NEW 6 SERIES.

* EXPLORE MORE

Have “design” keywords
across the web trigger ad
content that resonates with
readers

Source: BMW creatives from Moat.com

Have pages that don’t have
matching keywords trigger a
more traditional display ad
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Set rules by audience segments on
GDN via ad group ID

Match the content of your ad to multiple target segments

GET YOUR @““‘“G
FREE —
SAMPLE

Show masculine ad Show feminine ad Show masculine ad
content to men content to women content to older men

Source: Nivea creatives from Moat.com
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Set rules by third-party intent
data via Bid Manager

Change creative execution based
on what product intenders desire

THE 2012
HYUNDAI SONATA.
sppf | [tsagreat time to save. EEE%T

2(1 2 Sonata

Ede Sl

o of S Ty, @& HYUNDAI Visit your local Hyundai dealer.  ggn wyunpoal
Show playful creative execution to Show competitively positioned
intenders of the advertised brand execution to intenders of a

competitor’s brand

Source: Hyundai creatives from Moat.com
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Set rules by third-party demographic
data via Bid Manager

Change offer based on consumer behavior

New /2024042 service
o NEW YOIK «

STARTING AT

$359

DRE-WAY
SERVICE STARTS SEPTEMEBER 30
EACLLISH 5 AFFLY. SEATS LIMITED.

S SN oo on

Show deal for New York
to Hong Kong to Business
Traveler

Source: Southwest Airlines creatives from Moat.com

New zo/240/2 service
o NEW YorK «

San Francisco
STARTING AT

$159

ORE-WAY

SERVICE STARTS SEPTEMBER 30
EXCLLUISIOMS AFFLY. SEATS LIMITED.
i BOOK NOW
J A

Show deal for New York
to San Francisco to
Leisure Traveler

New/20/240/2 service
=on NEW York «

Orlando
STARTING AT

$129

DRE-WAY
SERVICE STARTS SEFTEMEER 30
EXCLLGHINS AFFLY. SEATS LIMITED.

S BN oo o

Show deal for New York
to Orlando to Family
Traveler
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Set rules by site visitation patterns via
Bid Manager 1st Party data

Retarget past site visitors based on the section they last visited

FARGO | MORTGAGE
o]
Wayz2 S ave ‘ FREE credit score and
ChECklng PaCkage Get PrequﬂllﬁEd.... complimentmy credit rEpart
Another way to save Limited time — through November 15, 2012
automatically and waive fees
Together we'll go far > Find Out More
Tirgeter wee'll g fax * s g s Fogeibe we'llyw [
ﬂ’ﬂﬁﬁ e h - Walle Fargo customers only Mﬁ'ﬂ
Retarget only past site visitors Retarget site visitors to Retarget only past site
who visited the checking any other sections of visitors who visited the
section of the site with a the site with a generic credit card section of the
checking offer message site with a credit report offer

Source: Wells Fargo bank creatives from Moat.com
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Set rules based on user's
past search behavior via Bid Manager
& DoubleClick Search

Show users ads for products that are relevant
to their past searches

2013 | 2 EcoBoost choices.

ESCAPE | Both powerful and efficient Winner for excellence in service

PRESIDENT S,
4, AWARD

: L."'
\A\Y /T )]
2P LS L

l
LEARN MORE @ LEARN MORE @

Drive one. Drive one.

User searches for "most fuel efficient cars." User searches for "best car service". User
User clicks on Ford ad. Ford remarkets clicks on Ford ad. Ford remarkets display
display ad with fuel economy message ad with top-quality service message

Source: Hyundai creatives from Moat.com
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Product Level Remarketing for Retail

Custom variables are passed via floodlight based on each

Select t
releva

remar

example

slides) tc
your clie
show

individual user’s actions on site. Retarget individual users with
the products they expressed interest in on your site.

o Q Your Store: Midtown #159 (Change)

Sh
D:ppaalj"tment - Search All ¥ | What can we help you find?

*" @ FREE SHIPPING ON OVER 300,000 ITEMS*. & NEED IT "0@ ONLINE ”"’E" UPIN M

!’ Cart

Tool & Truck Rental | GetltInstalled | Forthe Pros | Gift Cards | Help

Store Finder Local Ad | Credit Center | Savings Center

. Sign In or Register
n Project. How-To + Your Account v

Home > Tools & Hardware > PowerTools > Power ToolComboKits > Cordless > Cordless

Product Description v

Specifications v

Share [] Email (2] Print

Quantity:| 1

Bosch 18-Volt Lithium-lon 4-Tool Combo
Kit

Customer Reviews v

Model # CLPK431-181 Internet # 202909484 Store SKU # 538563
ek (1) v Write a Roview 7 L) Read All Q&A »
$459.00 /EA-Each
CUSTOMERS WHO
VIEWED THIS ITEM
PURCHASED...
This item cannot be shipped to the following state(s): AK,GU HI,PRVI

@ Free Shipping

£ Buy Oniine, Pick Up In Store Today ;
Check Store Inventory + .
$399.00
Makita
ARl |

More Info_+ Shipping Options

PUT SOME POWER INTO
YOUR TOOLBOX

Get the brand-name tools you depend on

More saving. More doing:

Source: Home Depot creatives from Moat.com
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Product Level Remarketing for Travel

Custom variables are passed via floodlight based on each
individual user’s actions on site. Retarget individual users with
the products they expressed interest in on your site.

Friday, May 03, 2013 | 1 Passenger

MODIFY SEARCH

N Outbound: NYC - LAX
New York Area Alrports, NY (NYC) to Los Angeles, CA{LAX]

Dates & Times ONE PR PERIOD

05/06/2013 [ Round-trip prices per person are shown below and are subject to change prior to the time you receive confirmation that your c d

has been accepted. The Total Price includes taxes and carrier-imposed fees. There may be additional fees for your carry-on/checked

VIEW FLIGHTS BASED ON: baggage and fees may differ per operating carrier.
© Price (Best only) Outbound Flights Showing 17 of 17 flight results
@ Schedule (All flights) Sort by [ Best Match 7 ECONOMY FIRST/BUSINESS

FIND FLIGHTS Low affordable fare with perks. First on. First off.
Up to 3 Free checked bags.

Advanced Search  Flexible Dates

7:00AM JFK » 10:05AM Economy (T) from Business (D) from
DL 763 Nanstop 6hr Sm §337:80 $2,531.70
o total price total price
S THYwrd
op View Seats Detailsw Equipped with Economy Comfort
9:00AM JFK » 12:00pM Economy (T) from Business (D) from
DL 120 Nonstop 6hr §33780 $2,531.70

Source: Delta creatives from Moat.com

& DELTA

NONSTOP NYC

Wln the ult|mate

RO PURCHASE MECESSAR)

T st il P OO TRciad Bilea
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Product Level Remarketing for CPG

Custom variables are passed via floodlight based on each
iIndividual user’s actions on site. Retarget individual users with
the products they expressed interest in on your site.

Where fo Buy Offers By E-mall Oral-8.com Dental Profeaslonala 1

¥ ealthy, beautiful smiles for life

Kid's Crest Dental Hyglene Topics About Crest Crest Coupons

GET THEM TO
’ BRUSH WITHOUT
¥L‘lfhg;§f: Cavity Protection Sparkle Fun \ 5 .ﬁ. ?[HG .h w G“D. ;

Give your kids the cavity protection they need - and the sparkles
s and flavors they want..

/ .8 This product has not been reviewed.
Be the first to write a review > Where to Buy

Home/ Kid's Crest/ Kid's Products / Kid's Crest Cavity Protection Sparkle Fun Toothpaste

Product Information Product Reviews

Product description:

Put some radiance into your kids' oral health routine. The fun sparkles and bubblegum flavor of Crest
Kids Cavity Protection Toothpaste make brushing enjoyable and encourage the daily habit. Plus your
kids will be fighting cavities with clinically proven Fluoristat® that's gentle on tooth enamel.

» Fights cavities
= Fun color, flavor and sparkles encourage kids to brush

Source: Crest creatives from Moat.com
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Product Level Remarketing for Auto

Custom variables are passed via floodlight based on each
individual user’s actions on site. User data acts as a trigger for
customized dynamic creative.

@ CARS CROSSOVERS & SUVS TRUCKS & VANS ALL Shopping Tools  Locate A Store Ownership  Chevy Culture P

2013 CHEVY VOLT

LEASING S&ECIAL
Leasmg foerFar Mﬂnths

Source: Delta creatives from Moat.com
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Product Level Remarketing for Auto

Custom variables are passed via floodlight based on each
individual user’s actions on site. User data acts as a trigger for
customized dynamic creative.

’—-L_H CARS / CROSSOVERS &SUVS , TRUCKS & VANS  ALL Shopping Tools  Locate AStore  Ownership  Chewy Culure 9

2013 Sonic Hatchback | 2012 Sonic Hatchback Model Overview Photos & Videos Models & Specs Compare

Build Your 2013 Sonic Hatchback

@ 3 4 5
Trim Colors & Wheels Options Accessories
2013 Sonic Hatchback LS Manual 515 095

nnnnnnnnnnnnnnnnnnn

View Standard Equipment

Exterior Victory Red $0

Interior J
Cloth

anium, Sport Cloth seat trim $0

et Black/Dark Titanium, 5,
m Exterior:  Front Back Side Interior:  Front

Source: Delta creatives from Moat.com
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YouTube Masthead Remarketing

Get extra mileage out of your media buy and remarket to users
who have interacted with your YT Masthead across the many
exchanges exposed in Bid Manager.

(tt LAUNCH THE VIDEO 1)

Remarketed through DBM

YouTube Masthead
EXPECT MORE.
> PAY LESS.

@ VISIT TARGET.COM >
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Manage rules, data and profiles in
DoubleClick Studio

All new dynamic creative campaigns are produced in DoubleClick
Studio by full-service teams. In the near future, self-service
features will be extended to clients via the DoubleClick Studio Ul.

Step 1: New Profile Step 2: Manage Data Step 3: Manage Rules

You can set up rules to rotate content in your ad based on details about the user, like lo

doubleclick
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Get integrated reports via Report Builder

Compare your dynamic campaign side-by-side with other
campaigns with integrated reporting.

| sewe ML
File name |
me of rated. D
dded a by run i
Dat g lect
Advertisers add
Filters +add fi
Colum
Dimensi +add / ove
m I st remor
Al ity +add -
lected rtisers.
Activity Metri +add / remove
Rich Media add
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Learn from element level reporting

See what’s performing the best with element level reporting.

Dimensions

Identifies Creative's Dynamic Profile

ldentifies
Dynamic
Element

Identifies Dynamic Element Value

Metrics

DOynamic Element  Dynamic Element

Dynamic Element

Dynamic Element

->

Dynamic Element

Dynamic Profile Id DOynamic Profile Dynamic Element  Walue Id Impressions Clicks Click Rate
1000580 DeVry v Cta ctacopy 01 50 6 12.00
1000580 DeVry v Cta ctacopy 02 ctacopy CICR_here 61 4 6.56
1000580 DeVry w1 Cta ctacopy 03 ctacopy visit_devry 52 11 2115
1000580 DeVry v Cta ctacopy (4 ctacopy_more_info 60 7 11.67
Grand Total: 223 28 12.56
Evaluating "Learn More"” CTA:
- "Learn More" CTA was in 50 impressions of the creative
- Users clicked on the creative B times with "Learn More” CTA in the creative
- Click rate was 12% with "Learn More” CTA in the creatve
doubleclick
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Put the consumer first

The dynamic creative tools are in place for a user-centered
approach across a brand’s entire portfolio.

Behavioral Le=""

Interests, online
browsing, intent,

011001101 ...}
1010011001010110011101011010110100110
110100110010101100111010110101101001101101001100101

etc. 11001110101101011010011011¢81100101011001110101101011010 ESeattuwg;
( 01001100101011001110101101880100110110100110010101100111/ Time, place
010011011010011001010110011 4011010011011010011001010 140 M context
' 101101011010011011010011001010110§ b10110100110110100110010101100 *
/ 10110101101001101101001100101011001 01101001101101001100101011001110101 *
+ 101011010011011010011001010110011101 $100110110100110010101100111010110101 1
' 101001101101001100101011001110101101¢ 0110100110010101100111010110101101001 p
' 101101001100101011001110101101011001 0100110010101100111010110101101001101 !

' 01011001110101101011010011 1100101011001110101101011010011011010 :

' BeR110101101011010011011 )01010110011101011010110100110110100 .,
0111010110101101001101 0010101100111010110291101001101101  °
0710011101011010110100 0011001010110 120100 e
$100110010101100111010 10011011010 :

10110101101001101 109100 00111010
01101001107 % 1010
1001100101011001110101 Retargeting

Demographic e

Age, gender, income,
geography, etc.

Past site visitation

by Google
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Our unified platform and cookie space
make DoubleClick the best partner

&

One-to-one A more holistic A unified One cookie
marketing view of your buy-side
consumer platform
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doubleclick
digital marketing sycooge

UNIFIED yy

Modern ad platform
for the modern web

qarch, dispm

social, desktop,

mobile, video —

unified, under
one hood.

@ double .
digital marketing sy cooge

Google confidential dOUbleC“Ck
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Thank you
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